Capgemini Polska Sp. z o. o.

Mig¢dzy innymi / Among others

EB campaign: Different? It's not that one or the other one. At Capgemini,
we are all different. Young or old, parents or childless, from other countries
or from Poland. And being Among Others enriches.

EB campaign - employee engagement, 5 internal webinars, 5
experimental series, and 12 podcasts. Great results and a significant
step forward to understand that AMONG OTHERS, YOU WILL
EXPERIENCE MORE!
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PEOPLE PEOPLE
~4000 EMPLOYEES OUTFRONT AND
FOREIGNERS
Engagement 2 new communities
Almost 4000 employees engaged 2 new communities (for LGBT+
in the internal campaign and Foreigners) - big step
forward!

We managed to engage a great number of employees - this
campaign was build by Capgemini's people, with them and
for them!
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Team
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